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Your Website Score

Review of Upgrowth.in

Generated on 2025-12-11

Introduction This report provides a review of the key factors that influence the SEO and usability of your website.

The homepage rank is a grade on a 100-point scale that represents your Internet Marketing
Effectiveness. The algorithm is based on 70 criteria including search engine data, website structure, site
performance and others. A rank lower than 40 means that there are a lot of areas to improve. A rank
above 70 is a good mark and means that your website is probably well optimized.

Internal pages are ranked on a scale of A+ through E and are based on an analysis of nearly 30 criteria.

Our reports provide actionable advice to improve a site's business objectives.

Please contact us for more information.
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I Search Engine Optimization

Title Tag upGrowth | Al-Powered Growth Marketing & SEO Agency India

00
Length: 57 character(s)

Ideally, your title tag should contain between 10 and 70 characters (spaces included).
Make sure your title is explicit and contains your most important keywords.

Be sure that each page has a unique title.

Meta Description Data-driven strategies and actionable frameworks from upGrowth's growth marketing team to fuel your
aoo growth.

Length: 107 character(s)

Meta descriptions contains between 100 and 300 characters (spaces included).

It allow you to influence how your web pages are described and displayed in search results.

Ensure that all of your web pages have a unique meta description that is explicit and contains your most important keywords (these
appear in bold when they match part or all of the user's search query).

A good meta description acts as an organic advertisement, so use enticing messaging with a clear call to action to maximize

click-through rate.

o Meta Keywords No Keywords
e fede]

Meta Keywords are a specific type of meta tag that appear in the HTML code of a Web page and help tell search engines what the
topic of the page is.

However, google can't use meta keywords.

q €,
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° Google Preview

upGrowth | Al-Powered Growth Marketing & SEO Agency India
upgrowth.in/

Data-driven strategies and actionable frameworks from upGrowth's growth marketing team to fuel
your growth.

This is an example of what your Title Tag and Meta Description will look like in Google search results.
While Title Tags & Meta Descriptions are used to build the search result listings, the search engines may create their own if they are
missing, not well written, or not relevant to the content on the page.

Title Tags and Meta Descriptions are cut short if they are too long, so it's important to stay within the suggested character limits.

G Headings
3

<H1> <H2> <H3> <H4> <H5> <H6>
1 12 0 1 6 117

<H1> Growth at the Intersection of Digital and AT </H1>
<H2> The Growth Path </H2>

<H2> Our Services </H2>

<H2> The Growth Formula </H2>

<H2> Our Roster Of Thriving, Happy Clients </H2>
<H2> Testimonials </H2>

<H2> The Growth Objective </H2>

<H2> uG Consultants </H2>

<H2> uG Consultants have worked with </H2>

<H2> Recent Blogs </H2>

<H2> Our Resources </H2>

<H2> FAQ’s </H2>

<H2> Our Partners </H2>

<H4> Explore More Social Media Tools! </H4>

<HS5> Transparent Growth Measurement (NPS) </H5>
<HS5> Attracting users </H5>

<H5> Acquiring customers </H5>

<H5> Retaining customers </H5>

<H5> Reaping results </H5>

<H5> Don’t Leave Without Your Next Big Move! </H5>
<H6> Meet Grove. Your Al growth strategist. Get a free diagnosis in 4 minutes. </H6>
<H6> Growth Consultation </H6>

<H6> Growth Execution </H6>

<H6> Al Driven Growth </H6>

<H6> Strategic Growth Engineering </H6>

<H6> Strategic Growth Execution </H6>

<H6> Al-Driven Growth Strategies </H6>

<H6> Generative Engine Optimization(GEO) </H6>
<H6> Organic Search Marketing </H6>

<H6> Social Media Marketing </H6>

<H6> Global SEO Agency </H6>
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<H6> Social Media Marketing </H6>
<H6> Paid Search Marketing </H6>
<H6> Facebook Ad Agency </H6>

<H6> Google Ads Agency </H6>

<H6> Amazon Ad Agency </H6>

<H6> SEM Agency </H6>

<H6> LinkedIn Ads Agency </H6>

<H6> FinTech Performance Marketing </H6>
<H6> YouTube Marketing Agency </H6>
<H6> eCommerce Marketing Agency </H6>
<H6> Fractional CMO Services </H6>
<H6> Analytics </H6>

<H6> Ai Powered Go To Market Tools </H6>
<H6> Ai Powered Growth Toolkit </H6>
<H6> SEO GEO Optimized Product Pages </H6>
<H6> Sandeep Kumar </H6>

<H6> Santhosh K. </H6>

<H6> Nikhil Khosla </H6>

<H6> Nandita Khosla Sud </H6>

<H6> Shreyas K R </H6>

<H6> Aditya Thakare </H6>

<H6> Aniket Kalode </H6>

<H6> Ayeshah A. </H6>

<H6> Rupali Amin </H6>

<H6> Ulfath Joad </H6>

<H6> Dr. Suyog Dandekar </H6>

<H6> Arundathi Belur </H6>

<H6> Ayushi Jha </H6>

<H6> Gautam S.T </H6>

<H6> Kesavan Kanchi Kandadai </H6>
<H6> Ram Gopalan </H6>

<H6> Janhar Ramakrishnan </H6>

<H6> Sujay Golan </H6>

<H6> Santosh Dawara </H6>

<H6> Rekha Jain </H6>

<H6> Sudhakar Pattabiraman </H6>
<H6> Saurabh Gupta </H6>

<H6> Lovneet Batra </H6>

<H6> Lucas Merlo </H6>

<H6> Virendra Sancheti </H6>

<H6> Manish Joshi </H6>

<H6> Maya Jadhav </H6>

<H6> Aniket Sengar </H6>

<H6> Kiran Narasareddy </H6>

<H6> Pranav Karnad </H6>

<H6> Mrigendra Mittal </H6>

<H6> Sundip Shah </H6>

<H6> Pranjal Pravin </H6>

<H6> Bhaskar Thakur </H6>

<H6> Amol Ghemud </H6>

<H6> Growth Is Re-Engineered, Not Innovated: The Structural Bet Rule Behind India’s Most Durable Brands </H6>

<H6> Fractional CMO Services in India & GCC:Senior Marketing Leadership, Without the Full-Time Cost </H6>
<H6> Top SEO Company in Pune: Data-Driven Growth for B2B & D2C Brands </H6>

<H6> Pain in the Pancreas: Chronic Care Patient Marketing and the Lifetime Value Your Budget Cannot See </H6>

<H6> Pain in the Wallet: The Hospital Insurance Marketing Gap Nobody Measures </H6>
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<H6> Pain in the Handover: Why Hospital Leads Die Between Enquiry and Appointment </H6>
<H6> Pain in the Prescription: Healthcare content Compliance and the Cost of Publishing Too Much </H6>
<H6> Pain in the Diagnosis: Oncology Second Opinion Marketing and the Longest Window in Healthcare </H6>
<H6> Paininthe _____ : The upGrowth Healthcare Marketing Series </H6>

<H6> SEO ROI Calculator </H6>

<H6> Month on Month Growth Calculator </H6>

<H6> Customer Acquisition Cost Calculator (CAC) </H6>

<H6> SEO & PPC Cost Calculator </H6>

<H6> Website Organic Traffic Calculator </H6>

<H6> Organic Traffic Growth Calculator </H6>

<H6> Twitter X Monetization Calculator </H6>

<H6> Linkedin Engagement Rate Calculator </H6>

<H6> YouTube Thumbnail CTR Estimator </H6>

<H6> Video Watch Time Calculator </H6>

<H6> Spotify Royalty Calculator </H6>

<H6> Does your website content meet your target audience's needs? </H6>

<H6> How can I promote my app using Google Ads? </H6>

<H6> Which website type suits your business? </H6>

<H6> Clicks vs conversions bidding strategy </H6>

<H6> One ad group or multiple for Google Ads? </H6>

<H6> GEO VS AEO VS SEO Comparison Tool </H6>

<H6> FinTech Organic Visibility Quick Check </H6>

<H6> Fractional CMO vs Marketing Agency Selector Tool </H6>

<H6> GTM Budget Allocation Planner </H6>

<H6> Performance Marketing Agency Question Builder </H6>

<H6> Table Generator </H6>

<H6> 1. What services does upGrowth offer? </H6>

<H6> 2. How does upGrowth's approach to growth marketing differ from traditional methods? </H6>
<H6> 3. What industries does upGrowth specialize in? </H6>

<H6> 4. Can upGrowth help with both web and mobile marketing solutions? </H6>

<H6> 5. What is the process for starting a project with upGrowth? </H6>

<H6> 6. How does upGrowth measure and report success in organic and paid campaigns? </H6>
<H6> 7. Are there any case studies or testimonials available from previous clients? </H6>

<H6> What are the pricing models for upGrowth's services? </H6>

<H6> 8. How can potential clients contact upGrowth for more information or to start a project? </H6>
<H6> 9. What are upGrowth's core values and mission statement? </H6>

<H6> Sitemap </H6>

<H6> uG NPS & </H6>

<H6> Services </H6>

<H6> Industry </H6>

<H6> uG Partnership Program </H6>

<H6> Calculators </H6>

<H6> Our Local Presence </H6>

<H6> Playbook </H6>

<H6> uG Challenges </H6>

<H6> Quizzes </H6>

<H6> content Hub </H6>

<H6> Entities </H6>

<H6> Useful Links </H6>

<H6> Case Studies </H6>

Use your keywords in the headings and make sure the first level (H1) includes your most important keywords. Never duplicate your
title tag content in your header tag.

While it is important to ensure every page has an H1 tag, never include more than one per page. Instead, use multiple H2 - H6 tags.

! I -
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Keywords Cloud

800 growth marketing upgrowth arnol business

more EE] team P&l have Xl digital agency

google media social working strategies

This Keyword Cloud provides an insight into the frequency of keyword usage within the page.
It's important to carry out keyword research to get an understanding of the keywords that your audience is using. There are a number

of keyword research tools available online to help you choose which keywords to target.

Keyword Consistency

oo Keywords Freq Title Desc <H>
growth 100 v v -ul"'
marketing 97 v v v
upgrowth 38 v v v
amol 36 b 4 x v
business 35 4 x v
more 33 x » v
team 28 x v »
have 27 x » v
digital 26 x x v
agency 22 L » v
google 22 x x -ul"'
media 21 x 4 v
social 20 x 4 v
working 20 x x x
strategies 18 x v v

This table highlights the importance of being consistent with your use of keywords.
To improve the chance of ranking well in search results for a specific keyword, make sure you include it in some or all of the
following: page URL, page content, title tag, meta description, header tags, image alt attributes, internal link anchor text and backlink

anchor text.
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O Alt Attribute We found 221 images on this web page
ooo +" No ALT attributes are empty or missing.

Alternative text is used to describe images to give the search engine crawlers (and the visually impaired).

Also, more information to help them understand images, which can help them to appear in Google Images search results.

Text/HTML Ratio HTML to Text Ratio is: 14.93%

el
Text content size 46078 bytes

Total HTML size 308560 bytes

Code to text ratio represents the percentage of actual text on a web page compared to the percentage of HTML code, and it is used by
search engines to calculate the relevancy of a web page.

A higher code to text ratio will increase your chances of getting a better rank in search engine results.

GZIP compression Wow! It's GZIP Enabled.
aoo +" Your webpage is compressed from 301 KB to 57 KB (81.1 % size savings)

Gzip is a method of compressing files (making them smaller) for faster network transfers.

It allows to reduce the size of web pages and any other typical web files to about 30% or less of its original size before it transfer.

q C,
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IP Canonicalization No your domain IP 104.26.10.139 does not redirect to upgrowth.in
e fede]

To check this for your website, enter your IP address in the browser and see if your site loads with the IP address.
Ideally, the IP should redirect to your website's URL or to a page from your website hosting provider.

If it does not redirect, you should do an htaccess 301 redirect to make sure the IP does not get indexed.

URL Rewrite Good, all URLs look clean and friendly
000

Your site's URLs contain unnecessary elements that make them look complicated.
A URL must be easy to read and remember for users. Search engines need URLS to be clean and include your page's most important
keywords.

Clean URLs are also useful when shared on social media as they explain the page's content.

0 Underscores in the Great, you are not using underscores (these_are_underscores) in your URLs
URLs
a2a0

Great, you are not using ?underscores (these_are_underscores) in your URLs.

While Google treats hyphens as word separators, it does not for underscores.

q €,
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WWW Resolve Great, a redirect is in place to redirect traffic from your non-preferred domain.
el 2

Redirecting requests from a non-preferred domain is important because search engines consider URLs with and without "www" as two

different websites.

XML Sitemap Good, you have XML Sitemap file!
aoo http://upgrowth.in/sitemap.xml

A robots.txt file allows you to restrict the access of search engine robots that crawl the web and it can prevent these robots from
accessing specific directories and pages. It also specifies where the XML sitemap file is located.
You can check for errors in your robots.txt file using Google Search Console (formerly Webmaster Tools) by selecting 'Robots.txt

Tester' under 'Crawl'. This also allows you to test individual pages to make sure that Googlebot has the appropriate access.

Robots.txt Good, you have Robots.txt file!
ooo http://upgrowth.in/robots.txt

A sitemap lists URLs that are available for crawling and can include additional information like your site's latest updates, frequency of
changes and importance of the URLs. This allows search engines to crawl the site more intelligently.
We recommend that you generate an XML sitemap for your website and submit it to both Google Search Console and Bing

Webmaster Tools. It is also good practice to specify your sitemap's location in your robots.txt file.

q. <,
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Embedded Objects Perfect, no embedded objects has been detected on this page
£33 13

Embedded Objects such as Flash. It should only be used for specific enhancements.
Although Flash content often looks nicer, it cannot be properly indexed by search engines.

Avoid full Flash websites to maximize SEO.

Iframe Perfect, no Iframe content has been detected on this page

fefefe]

Frames can cause problems on your web page because search engines will not crawl or index the content within them.

Avoid frames whenever possible and use a NoFrames tag if you must use them.

Domain Registration  Exactly how many years and months
240

Domain Age: Not Available

Created Date: Not Available

Updated Date: Not Available

Expiry Date: Not Available
Domain age matters to a certain extent and newer domains generally struggle to get indexed and rank high in search results for their
first few months (depending on other associated ranking factors). Consider buying a second-hand domain name.

Do you know that you can register your domain for up to 10 years? By doing so, you will show the world that you are serious about

your business.

q C,
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Indexed Pages Indexed pages in search engines

oo

This is the number of pages that we have discovered on your website.
A low number can indicate that bots are unable to discover your webpages, which is a common cause of a bad site architecture &

internal linking, or you're unknowingly preventing bots and search engines from crawling & indexing your pages.

Backlinks Counter Number of backlinks to your website
30

142 Backlink(s)

Backlinks are links that point to your website from other websites. They are like letters of recommendation for your site.

Since this factor is crucial to SEO, you should have a strategy to improve the quantity and quality of backlinks.
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I Usability

URL http://upgrowth.in
oo Length: 8 characters

Keep your URLSs short and avoid long domain names when possible.
A descriptive URL is better recognized by search engines.

A user should be able to look at the address bar and make an accurate guess about the content of the page before reaching it (e.g.,

http://www.mysite.com/en/products).

Favicon w/ Great, your website has a favicon.

fefefe]

Favicons improve a brand's visibility.

As a favicon is especially important for users bookmarking your website, make sure it is consistent with your brand.

Custom 404 Page Great, your website has a custom 404 error page.
L1383

When a visitor encounters a 404 File Not Found error on your site, you're on the verge of losing the visitor that you've worked so hard

to obtain through the search engines and third party links.

Creating your custom 404 error page allows you to minimize the number of visitors lost that way.

4. ©n
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Page Size 1261 KB (World Wide Web average is 320 Kb)
LR

Two of the main reasons for an increase in page size are images and JavaScript files.
Page size affects the speed of your website; try to keep your page size below 2 Mb.

Tip: Use images with a small size and optimize their download with gzip.

Load Time 0.23 second(s)
i+ R+ R+

Site speed is an important factor for ranking high in Google search results and enriching the user experience.

Resources: Check out Google's developer tutorials for tips on how to to make your website run faster.

Language Good, you have declared your language
aoo Declared Language: English

Make sure your declared language is the same as the language detected by Google

Also, define the language of the content in each page's HTML code.

ch
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o Domain Availability

Register the various extensions of your domain to protect your brand from cybersquatters.

o Typo Availability

Register the various typos of your domain to protect your brand from cybersquatters.

Copyright © 2023 Itzfizz Digital

Domains (TLD) | Status

upgrowth.com Already Registered
upgrowth.net Already Registered
upgrowth.org Already Registered
upgrowth.biz Already Registered
upgrowth.us Already Registered

Domains (TLD) | Status

ypgrowth.in Query Failed
hpgrowth.in Query Failed
jpgrowth.in Query Failed
kpgrowth.in Query Failed
ipgrowth.in Query Failed

Page 16/30
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Email Privacy Email address has been found in plain text!
efede]

We don't recommend adding plain text/linked email addresses to your webpages.

As malicious bots scrape the web in search of email addresses to spam. Instead, consider using a contact form.

Safe Browsing The website is not blacklisted and looks safe to use.

L+ fede]

Safe Browsing to identify unsafe websites and notify users and webmasters so they can protect themselves from harm.

ch
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I Mobile

Mobile Friendliness Oh No! This page is not mobile-friendly.
oo Your mobile friendly score is 0/100

Mobile Friendliness refers to the usability aspects of your mobile website, which Google uses as a ranking signal in mobile search

results.

Mobile Compatibility  Perfect, no embedded objects detected.
e g Re)

Embedded Objects such as Flash, Silverlight or Java. It should only be used for specific enhancements.

But avoid using Embedded Objects, so your content can be accessed on all devices.

4. ©n
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o Mobile View
O 0 O

The number of people using the Mobile Web is huge; over 75 percent of consumers have access to smartphones. ??
Your website should look nice on the most popular mobile devices.

Tip: Use an analytics tool to track mobile usage of your website.
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I Technologies

Server IP

Server IP Server Location | Service Provider
o0

104.26.10.139 | Not Available Not Available

Your server's IP address has little impact on your SEO. Nevertheless, try to host your website on a server which is geographically close

to your visitors.

Search engines take the geolocation of a server into account as well as the server speed.

Speed Tips Tips for authoring fast-loading HTML pages:
3O

¥ Too bad, your website has too many CSS files.
¥ Too bad, your website has too many JavaScript files.
+" Perfect, your website doesn't use nested tables.

¥ Too bad, your website is using inline styles.

Website speed has a huge impact on performance, affecting user experience, conversion rates and even rankings.

777By reducing page load-times, users are less likely to get distracted and the search engines are more likely to reward you by ranking

your pages higher in the SERPs.

Conversion rates are far higher for websites that load faster than their slower competitors.

9 Analytics We didn't detect an analytics tool installed on this website.
el R

Web analytics let you measure visitor activity on your website.

You should have at least one analytics tool installed, but It can also be good to install a second in order to cross-check the data.

q C,
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Doc Type Your Web Page doctype is HTML 5
Lo ge

The Doctype is used to instruct web browsers about the document type being used.
For example, what version of HTML the page is written in.

Declaring a doctype helps web browsers to render content correctly.

W3C Validity W3C not validated
e g+ le)

W3Cis a consortium that sets web standards.
Using valid markup that contains no errors is important because syntax errors can make your page difficult for search engines to index.

Run the W3C validation service whenever changes are made to your website's code.

Encoding Great, language/character encoding is specified: UTF-8
e fede]

Specifying language/character encoding can prevent problems with the rendering of special characters.

q €,
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I Social

Social Data Your social media status

200 "
n Facebook:  UpGrowth.in

W
E Twitter: UpGrowth

v
m Instagram:  Upgrowth.in

Social data refers to data individuals create that is knowingly and voluntarily shared by them.

Cost and overhead previously rendered this semi-public form of communication unfeasible.

But advances in social networking technology from 2004-2010 has made broader concepts of sharing possible.

¢
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I Visitors

Traffic Rank No Global Rank
OO0

A low rank means that your website gets a lot of visitors.

Your Alexa Rank is a good estimate of the worldwide traffic to your website, although it is not 100 percent accurate.

Visitors Localization  Your website is popular on following countries:

e g Xs

Popularity at | None

Regional Rank | None

We recommend that you book the domain names for the countries where your ??website is popular.

This will prevent potential competitors from registering these domains and taking advantage of your reputation in such countries.

Estimated Worth $60 USD
O 5 O

Just a estimated worth of your website based on Alexa Rank.

4. ©n
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Link Analysis

In-Page Links
e fede]

Copyright © 2023 Itzfizz Digital

We found a total of 279 links including both internal & external links of your site

Anchor

Try Grove Free

No Anchor Text

Growth Consultation

Growth Strategy and Planning
Inbound Growth

Growth Hacking

Fractional CMO

Growth Execution

Search Engine Optimization
Paid and Performance Marketing
Social Media Marketing
Demand Generation
Al-Driven Growth Strategy
Al-Native Workflow Automation
Generative Engine Optimization
Grove — Al Growth Strategist
Resources

Calculator

Al Powered Tools

Al Automation

Budget Calculator

Framework

Case Study

Tools

Growth Tools

Decision Tree

Compare

Custom GPT's

Guides

Offer

Webstories

ROI Simulators

Quizzes

Blog

Al-powered Apps

Social Media Tools

Agency Fit Score

Contact Us

Transparent Growth Measurement (NPS)
Learn More

Learn More

Learn More

Learn More

Learn More

Learn More

Learn More

Learn More
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Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links
Internal Links

Internal Links

ch

Follow

Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
Dofollow
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https://upgrowth.in/grove/
https://upgrowth.in/
https://upgrowth.in/services/strategic-growth-engineering/
https://upgrowth.in/solutions/go-to-market-strategy/
https://upgrowth.in/services/inbound-marketing/
https://upgrowth.in/services/growth-hacking/
https://upgrowth.in/services/fractional-cmo/
https://upgrowth.in/services/strategic-growth-execution/
https://upgrowth.in/services/organic-search-marketing/
https://upgrowth.in/services/paid-search-marketing/
https://upgrowth.in/services/social-media-marketing/
https://upgrowth.in/demand-generation-agency/
https://upgrowth.in/services/ai-driven-growth-strategy/
https://upgrowth.in/services/ai-native-workflow-automation/
https://upgrowth.in/services/generative-engine-optimization/
https://upgrowth.in/grove
https://upgrowth.in/digital-marketing-resources/
https://upgrowth.in/calculators/
https://upgrowth.in/ai-powered-tools/
https://upgrowth.in/automation/
https://upgrowth.in/budget-calculator/
https://upgrowth.in/framework/
https://upgrowth.in/case-study/
https://upgrowth.in/tools/
https://upgrowth.in/growth-tools/
https://upgrowth.in/marketing-decision-tree/
https://upgrowth.in/compare/
https://upgrowth.in/custom-gpt/
https://upgrowth.in/resources/
https://upgrowth.in/offers/
https://upgrowth.in/web-stories/
https://upgrowth.in/roi-simulators/
https://upgrowth.in/digital-marketing-quizzes/
https://upgrowth.in/blogs/
https://upgrowth.in/ai-powered-apps/
https://upgrowth.in/social-media-tools
https://upgrowth.in/agency-fit-score
https://upgrowth.in/contact-us/
https://upgrowth.in/net-promoter-score/
https://upgrowth.in/global-seo-agency/
https://upgrowth.in/facebook-ads-agency/
https://upgrowth.in/google-ads-agency/
https://upgrowth.in/amazon-ad-agency/
https://upgrowth.in/sem-agency/
https://upgrowth.in/linkedin-ads-agency/
https://upgrowth.in/services/fintech-performance-marketing/
https://upgrowth.in/youtube-marketing-agency/
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means that adding unnecessary links will dilute the potential value attributed to your other links.

Using the Nofollow attribute prevents value from being passed to the linking page, but it's worth noting that these links are still taken

into account when calculating the value that is passed through each link, so Nofollow links can also dilute pagerank.

q €,

Copyright © 2023 Itzfizz Digital Page 29/30


https://www.linkedin.com/in/lucasmerlo/
https://www.linkedin.com/in/virendra-sancheti/
https://www.linkedin.com/in/manishgjoshi/
https://www.linkedin.com/in/maya-jadhav-6a857720/
https://in.linkedin.com/in/aniket-sengar
https://www.linkedin.com/in/kirannarasareddy/
https://www.linkedin.com/in/pranavkarnad/
https://www.google.com/partners/agency?id=5462216900
https://marketfinder.thinkwithgoogle.com/intl/en_in/widget/partner-agencies-tool/
https://www.semrush.com/agencies/upgrowth/
https://www.rankwatch.com/agency/company/upgrowth/
https://c2pa.org/membership/
https://insights.upgrowth.in/
https://rxgrowth.in/
https://www.facebook.com/upGrowth.in/
https://twitter.com/upGrowth_in
https://www.linkedin.com/company/upgrowth
https://www.youtube.com/channel/UCopi_FqH2Fn-b2PmzAeFyNA
https://www.instagram.com/upgrowth.in/
https://fw.tv/upgrowth
https://www.google.com/maps/place/upGrowth/@18.5208735,73.8333371,15z/data=!4m5!3m4!1s0x0:0xebb39a4e6583ab9c!8m2!3d18.5208735!4d73.8333371
https://open.spotify.com/show/2EawtMOEjj3BPPg9D5wTTq
https://podcasts.google.com/u/2/feed/aHR0cHM6Ly9hbmNob3IuZm0vcy85ODkxNjNjYy9wb2RjYXN0L3Jzcw
https://www.threads.net/@upgrowth.in
https://rumble.com/c/c-6942650
https://vimeo.com/user230912654

9 Broken Links Broken links were found on this web page
£33 13

http://upgrowth.in/cdn-cgi/l/email-protection#2 1424e4£5540425561545146534e5655490f484f

https://www.semrush.com/agencies/upgrowth/

Broken links send users to non-existing web pages. They are bad for your site's usability, reputation and SEO. If you find broken links

in the future, take the time to replace or remove each one.
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